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ACC Travel Agency Customers: ACC Travel Agency Customers:
® Have you ever wanted to enjoy a holiday in nature? O HEe At SoA 54 S7])0 AIQE =o| olLy?
* ArRIGRAA 8% F A ¢ ~slE o] AY?
@ This summer is the best time to turn your dream into reality. @ ol¥ of&2o0] Y9 Bg dA=Z vtE F|X9] A]7]of.
® We have a perfect travel package for you. ® L2+ Y= st 4Hsh ofsy m7|X]S zk Qlof.
@ This travel package includes special trips to Lake Madison / as well as massage | @ ©] o) 1fj7|X|of= Madison 352 k= EEHSE oSt 9lo] / Yt ZHASEE ToFE URAt
and meditation to help you relax. A} WAL wat oLz},

® Also, we provide yoga lessons / taught by experienced instructors.
* ~0f Q5] R|=E]=(0]Al) — SFE|E HFsto] oA

® If you book this package, / you will enjoy all this at a reasonable price.

@ We are sure / that it will be an unforgettable experience for you.

If you call us, / we will be happy to give you more details.

® E3h R &7t e Alssh / =wet

ZIAt K| ESHE,

® W7t o] 7RIS olofstd, / Y o] R5E A LR £ 4 QS FoF
@ 2 A8t / 23] W71R)ol UAl A= & e ddL H2te sl
Uizt oAl detstd, / 2= WAl 7170] H g2 ARAES AlSE 7ok
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19. 19.
® When I woke up in our hotel room, it was almost midnight. @ W7t 2] sHEdoA S o, H9] Aol ict.
® 1 didn't see my husband nor daughter. @ Ues Y G ¥ B 2 golnh
® 1 called them, / but I heard their phones ringing in the room. @ U+ ZsoA A, / ohATE Y 259 Asbri7t oA gel= 2 St

@ Feeling worried, / I went outside and walked down the street, / but they were

nowhere to be found.

* toRate] F8APA &30t to be found : LAY & Y
nowhere9} Zgsto] “ojtiol Mg WALR| F(UAY 4 Qe

® When [ decided I should ask someone for help, / a crowd nearby caught my

attention.
* ask A for B : BS A5 FuA AZE] Sojrct — Aol BS QAsict

® I approached, / hoping to find my husband and daughter, / and suddenly I saw two

familiar faces.
@ 1 smiled, feeling calm.
Just then, my daughter saw me and called, “Mom!”
® They were watching the magic show.

Finally, I felt all my worries disappear.

@ 7;]‘7\‘40

o
| giotet

pa

O, L W R E 240] ARAl:

HolA, / Ue stes Wi =28 Zoju it /

® W+t 582 QAslob ATty WURYS o, / TAo| At & TS U BAS BY
o},

® Ut B2 / U dEL T wAIS vk, / T80 gA] s A4d 932
Hofrh

@ U ulaA19, 0hgo] R A
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20. FH| : G2 OlQ 8RE T Rofl F2tL. 20.
@ Research shows / that people who work have two calendars: / one for work /| @® it BEo&rh / UétE AlREL T 9] @S JHX| Qo= 718 / 48 st 7 st /
and one for their personal lives. J2]1 7jQlAQl AiEFS 9Jst 71 St
@ Although it may seem sensible, / having two separate calendars for work and | @ B]Z o]Zlo] Ao g HUX|2tE, / Ay} 7HAAQd HEE s F 719 ¥r ZEHE 7R
personal life / can lead to distractions. Q= Z1& / uisljE 2 oJojAl 4 9it}.

r)l

® To check if something is missing, / you will find yourself checking your | ® 717t WEEX|(WR A QJLx]) &Qlstr] s, / Ut U sfjof & d 2252 oz ¥ sHols}
to-do lists multiple times. o QS Zojoh

% find oneself ¥A} : AJAlo] ~3l= AL 47 H} — ~35ic}h

@ Instead, / ¥ organize all of your tasks in one place. @ Ao, / @ Y 48 ABE 5t 3o A5t

® It doesn’t matter / if you use digital or paper media. ® Aol / WPt °AE ngojE AMESHEAl &2 F0] UlHolE AMESHEAl .

® W It's okay to keep your professional and personal tasks in one place. ® @ Y AEAQ du} 7oAl U st o] == Zlo] ECH

@ This will give you a good idea / of how time is divided between work and home. @ oA YA £2 otojtjolg & Zlo|o} / AJ7to] Lut A AtojoflA| LpH = HiAlO] Cht,

This will allow you to make informed decisions / about which tasks are most ojZle Ut 8% MHEo Z2H3 AYES UE 5 YA siE Zoltt / o= dE0o] MY 53t

important. Alof osh.
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21. FX| : DMVEEo| YHEA| MG Mof Bt 0|

® Why do you care / how a customer reacts to a purchase?

@ Good question.

® ¥ By understanding post-purchase behavior, / you can understand the influence /
and the likelihood of whether a buyer will repurchase the product / (and whether she

will keep it or return it).

@ You'll also determine / whether the buyer will encourage others to purchase the

product from you.

® Satisfied customers can become unpaid ambassadors for your business,

customer satisfaction should be on the top of your to-do list.

® People tend to believe / the opinions of people they know.

@ People trust friends over advertisements any day.

They know that advertisements are paid to tell the “good side” / and that they're

used to persuade them to purchase products and services.

® By continually monitoring your customer’s satisfaction after the sale, / you have the

ability to avoid negative word-of-mouth advertising.

e =g Welell £9 ks A
i Aulag olstes ASa] Y8l A

DO AEDH AH|AC| QESDH DO | oj% DjEol UEHO| E 4

7t/ 270] Fujo] o @A §HsHEA2?
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@O The promise of a computerized society, / we were told, / was that it would pass
to machines all of the repetitive drudgery of work, / allowing us humans to pursue

higher purposes and to have more leisure time.

@ It didn’t work out this way.

® Instead of more time, / most of us have less.

@ Companies large and small / have offloaded work onto the backs of

® ¢ Things that used to be done for us, / as part of the value-added service

of working with a company, / we are now expected to do ourselves.
* “things ~"& 24 FAAIA = ofo|ch.

® With air travel, / we're now expected to complete our own reservations and checkin,

/ jobs that used to be done by airline employees or travel agents.
* “jobs that ~"&, 2|7} AAR ARSEF Jofjete oof I A AU}
ASolct ek shAlstsct

‘ol ~

@ At the grocery store, / we're expected to bag our own groceries / and, in some

supermarkets, to scan our own purchases.
* to bag ~ and to scan ~ 2 ®Z%Ao|ct,

= A}

o 1w

20. FH| : BEESE Arlo] AHRE %

@ ZEEISHE ABle] obse. / st E212E, / 7o) BE wiEAel Lo 1RES J|Aq
A EARN / S Qo] o ke BHE £ o YL o7} A 1 & QA AF
ke o9k
@ 172 ol Hoz AL gglet
® of g ARE gl / S8 F ojREe o "e A shAL gk,
consumers. | ® 33 AL PASL / 26|A159 o] A2 mAHc
© W 22g o ARSI USS, / Aot UL It 2O ST FobEE Hulao] duz
A, / olHlE Q27t AxR & Foletm slgpuect
5OIA}E o] §3E SIS FIPAY AHAZ FApEC] HFEH Y52 o] L2l7} 3o g
® FF oiIML. / oAl Lt Qo) A ookt ML ARFES s|ped, / ol
FBAL Kol ofsyato] ofs) AR Ygo|ck.
Alc. 2
@ #HOPAE, / Se7t elo NRES AR EYHES J|0MNT / AR ATIlNE,

2] o 2ES AWSHEE 7o =0}
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23. FH| - 2l Y| 227} Pz ofgoletn YLt 23. FH| : our common belief that we are better than average
@® ¥ We tend to believe / that we possess a host of socially desirable characteristics, | @ $® 2]+ Wt ZHaFo] 9ict / 227} @k xlg|Ao g vlgdAlst EMNES 7K1 Qloy, / 1
/ and that we are free of most of those that are socially undesirable. 21 22]= giERo] Alg Aoz vfHAIGHA] ke EAERYE RS20,

@ For example, / a large majority of the general public thinks / that they are more | @ o2 S0, / 4yl &9 gjct4

intelligent, more fair-minded, / less prejudiced, and more skilled behind the wheel of < 7HR| 1
an automobile / than the average person.
® This phenomenon is so reliable and ubiquitous / that it has come to be known as | ® ©] A& Y&t A2 4 91 HEAolojA / 2718 “glo]3 ¥ sy ety EHA|A =
the “Lake Wobegon effect,” / after Garrison Keillor's fictional community / where 9ith, / Garrison Keillor9] 714ro] 29l o|&2 A / “ofdEo] Fst1, / GRS & A
o8], / 283 BE oolSe Ha ol

“the women are strong, / the men are good-looking, / and all the children are above
average.”

@ A survey of one million high school seniors found / that 70% thought they were | @ Hi0F ©o] nESsty EJAEo] st HEXRAIE= EAST / 70%= AHAIE0] 2lgi S oA
above average in leadership ability, / and only 2% thought they were below average. oo+ o|Afoletal A§ZIStA, / QA 2%Tto] AtAlSo] Ht o|stetal AYztsiti= &

® In terms of ability to get along with others, / all students thought they were | ® th2 Al&Sat & XY 4 9l 2o UPMLE, / 2 & SHREL KPAIEo] FH4 olAtolat AY
above average, / 60% thought they were in the top 10%, / and 25% thought they Zrion, / 60%= AtAlE0] A9 10%0] &35ttty Azision, / J2]1 25%= AFAEo0] A9

were in the top 1%! 19%0] &3tchn Ajzisich
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24. ZH| : HQUF LI2tof| A= ALRISL HI2 Y £C2 QIS AIRHEOQI Qteka Ly|n QIct, 24. £H| : Why Are Even Wealthy Countries Not Free from Stress?

@O Few people will be surprised to hear / that poverty tends to create stress: / a | © €14 &% A2 79 ¢i& Ziojct / HWlZo] AEAE UEojU= ZHo] Qo= 718 / 9
2006 study published in the American journal Psychosomatic Medicine, for example, 2 E£of, 0]=29] Alg]ante 9Jsh Ao wEE st 20069 Al FEJCE / S A A
noted / that a lower socioeconomic status was associated with higher levels of A RY7F & /9] =2 AEHA S22 2X|Q mEE|Q Qict= Ko,
stress hormones in the body.

® However, / richer economies have their own distinct stresses. @ 24, / 9§ 2535t FAle 25T & O AEHAE TR Qo

® The key issue is time pressure. @ AN TAle ARt gefolot

@ A 1999 study of 31 countries by American psychologist Robert Levine and Canadian | @ 0]=9] Al2]8tAx} Robert Levine®t 7Hubche] Al2]&HAl Ara Norenzayano©l 2Jgt 317§ =710 tf

psychologist Ara Norenzayan found / that % wealthier, more industrialized nations Sh 1999 = HASc / @ o B85ty ¢ Adste =271So] ¢ whE AJE £ 5 JHA]
had a faster pace of life - which led to a higher standard of living, / but at the I oie Z1g - A8la ol ¢ =2 AF L2F02 o]oFA|P / SAlo / AFLES KE&A
same time / left the population feeling a constant sense of urgency, / as well as ol 718k wilA sickt= Z& AdHol o Feket 71 satk o2t
being more prone to heart disease.

% be prone to = be vulnerable to : ~of F]oFstcH

* left the population feeling ~ : A}&E50] ~ |7 9=t} leaved ‘~51A Tt=t}, ~51A &)

Chets Folaby Zsie Witk 221 0 4% OCAdE iR BAE 2

® W In effect, / fast-paced productivity creates wealth, / but it also leads people to feel | ® € AtAAF / W2 &5 0] MAIYL W2 XZ5HX|0F / I8 ESE AlEo0] A|Zto] B=s5hct
time-poor / when they lack the time to relax and enjoy themselves. 1 wr|A stk / 3E50] 1 &7 A|7to] EESE of.

* leads people to feel ~ : AFFE0] ~ 7|7 THETE leadE ‘~sHA WETH ~5HA siotaks S

ol2fi AZSI Wotth. T2l n 1 HS OCARlolE R toRFALE 2
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26. 26.

D Gary Becker was born in Pottsville, Pennsylvania in 1930 / and grew up in Brooklyn, | © Gary Becker= 1930d0] HAH|Lo} F9] Pottsvilleo|A Ejojdtt / T2]il H8A] B2F 30
New York City. A Rpgich

@ His father, who was not well educated, / had a deep interest in financial and political | @ 29] olHA|=, J=HA W8S & WX|= X9, / 283 AR EA 22 TAS 7KL
issues. otk

® After graduating from high school, / Becker went to Princeton University, / where he | ® 12 58twS £U3SH &, / Becker: Princeton University2 Zre=d], / I23oA 1= ZA|SES
majored in economics. A5t

@ He was dissatisfied with his economic education at Princeton University / because ‘it | @ % Princeton Universityo]A] 19] A&t w 8o Boto]oict / “17lo] AlX] 2A5S ot
didn’t seem to be handling real problems.” = ZAX™ Ho|x] 4otr] wjEo.”

® He earned a doctor’s degree in economics / from the University of Chicago in 1955. |® 1t ZA|gho|A] vta} sk & wkorct / 1955 o) Al7t Tfjstw o 2 BE.

® His doctoral paper on the economics of discrimination / was mentioned by the Nobel | ® RXPE2] At tst 19| ¥iAl =220 / Lwixl olds]o ofsf AJFE Ut / ZAA|Sto] st
Prize Committee / as an important contribution to economics. ZQ5t 33102 A

@ Since 1985, / Becker had written a regular economics column in Business Week, / | @ 1985 0]2l2, / Becker= Business WeekolA] & 7]&Ql ZAA|st Z+dS A=), / dul &=
explaining economic analysis and ideas to the general public. o7 Zdxg EAu ofojtjolE Y5t

In 1992, / he was awarded the Nobel Prize in economic science. 199240, / 1= ZAA|sto|A] w=HIARS LARSIOICEH

| SUMMER 1 *";Z"




23 311 06Y ZEXEN 23 11 06Y XEXSEM
1,78 471 2. 92 I3 F2 N7 tHE 3.v& FH E£ 2 NF & 2 - 471 4. YE2 BAME] H%YA or 71 $AMolFQ] A Z HEE QA 5 Xb2 ZMLE HHEERE BB
29. FH| : A2 ofo|g| xtof ZFAL I|YZE £ UCL 29.
@ Although praise is one of the most powerful tools available / for improving young | @ B8] A%to] o|&7t58t 714 425t w1 & stuLbo|X[gt, / o ofo]59] =8 FAAZ]7] ¢
children’s behavior, / ¥ it is equally powerful for improving your child’'s self-esteem. 3t / @ 1712 49| olo]Q] Rfo} EEZS FFAIA]Z|7] YA = Edo] 7t sict
® Preschoolers believe what their parents tell them in a very profound way. @ SXLAEL 259 Ut IE0H WSt 7L o}F Zlo] Wi}
® They do not yet have the cognitive sophistication / to reason analytically and reject | ® 152 o}xl QXA A#HAU|E 71X YA gt} / BRI o7 2510 HA HAEE HEE
false information. A=,
@ If a preschool boy consistently hears from his mother / that he is smart and a good | @ §teF SX|4A Aol 79| ojtjUE X H A|&&Mog E0WH / 71 £EE5Y £2 =20)2t=
helper, / he is likely to incorporate that information into his self-image. A&, / 3= 1 HHEE T9] Rfo} o|ulX|of| E3He JHsAlo] =ct
® Thinking of himself as a boy who is smart and knows how to do things / is likely | ® AHAl& EE5t1 ofg] 7HA|E o= §HE 40 Y= Ado0=2 Azst= 712 / 05 2A siZ2
to make him endure longer in problem-solving efforts / and increase his confidence EHA o e AdA siFi / el o8 AAES Al=ste do AHMIEE S7HAE JHs
in trying new and difficult tasks. Mol =rct
* think of A as B : AE B}yl of7|cHAiZtsc}]
® Similarly, / thinking of himself as the kind of boy who is a good helper / will make | ® UIEZHR| 2, / AHA1IS £2 =209 T3] 59o] Adolzty Aizist= 712 / I8 G2 AfgAo
him more likely to volunteer to help with tasks at home and at preschool. 2 A& T2]1 SR|YoA AR o R TolE ZHsAol § £A THE Zo|ch
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30. FH : §2E AT BBl ¥Fo o= YRFEY 5H 30.
@ $ Advertisers often displayed considerable facility / in adapting their claims to | € J1Z52 & Addst =88 HoRQTt / 359 ZAS 50| SH3H= AMEO] AR} A
the market status of the goods they promoted. Qo gkx mj
* adapt A to B : AE Bo| ¥E0}, AE Boj Grxo] AZA|7|oh
@ Fleischmann's yeast, for instance, / was used as an ingredient for cooking homemade | @ ¢]& Zo], Fleischmann? &%% / Ego]t wWa Q2|5}7] &5t A5 & AFRE|QIC].
bread.
® Yet more and more people in the early 20th century / were buying their bread from | ® Z2iL} 204]7] Zof AX™ ¢ W A&tS5o0] / 159 wWhe JHA L wWAlofA A7) AR, / 1
stores or bakeries, / so consumer demand for yeast decreased. A 520 tfst AH|AIe] 9= 7HASHCH
@ The producer of Fleischmann's yeast / hired the J. Walter Thompson advertising | @ Fleischmann® &29°] AAAI= / ]J. Walter Thompson &1 TJs§AtS 18519t / ooz
agency / to come up with a different marketing strategy to boost sales. S SI7HA1717] Y%t b2 oA"Y A2kg Adzisfiuiata.
* come up with : ~& A§zFsjUct
® No longer the “Soul of Bread,” / the Thompson agency first turned yeast into an | ® © o]AF “wWlo] od&”0] oluz}, / Thompson TSIAI: A Lo § @2 AMCISH 2{7FAMO| O|XO|
important source of vitamins with significant health benefits. ol Z Qs v|EY] YA o2 upgict
o] oj2volabil PASHA] L, “A7go] £-2 HIERRIC] Y olaty Fusict.
® Shortly thereafter, / the advertising agency transformed yeast into a natural laxative. O ASof, / B3 i g 82 AA AsHA| =2 8Lt
xrpZo2= “F AZ A B st EXA "2ty Lusict
@ W Repositioning yeast / helped increase sales.
@ 0 522 AEAAYH 2L / WO ST AS mopRdnt.
w2 TR A 1 AvRle] 27 R AR wato] met 7| EAE0] KL YE EAMES BAGI]
MEA 2ste Es-

_’IO_
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31 FH| 2 2l T FofollA SHolLh ArRel, Ct2 2ofofl it Yoldle E 2|2RICt 31.
@ ¥ Individuals who perform at a high level in their profession / often have instant | € 159 XME HofoA] =& LZF 0z POE L&st= AIIEL / £5 Cf2 AEAH =52+
credibility with others. Ho| Al2|E Hb=C}
* have credibility with sb : ~o|7] A12]& it}
@ People admire them, / they want to be like them, / and they feel connected to them. | @ AIFEL TE5(FHoY ARS)S £75t1, / 252 I5(FHojd ARS)A™YE Hua Alojsty, /
* they®} themo| 18 72]7|=A] A<s| orofd A, 352 25(Hold AFES) 9259 ok w7
® ¥ When they speak, others listen - / even if the area of their skill has nothing |® € 50| @& o, Ot2 AIIE2 HE 7ILQct - / 159 7|49 Hopl I150] Al&Est=s &
to do with the advice they give. A3} op Arto] Qi)
@ Think about a world-famous basketball player. @ MARCZ {9t 5= MpS AzteEet
® He has made more money from endorsements / than he ever did playing | ® O+ F12HE ¢ ¥ =& HTH / 2% 515 olHA 28 ZiEch
basketball.
® Is it because of his knowledge of the products he endorses? ® 710l A7t XX|Ste A|Fof tigt 19 A|A] mfFQA7t?
@ No. / It's because of what he can do with a basketball. @ ofdc}. / 371 A%t £33 L 7RI ¥ 4 Qe o wjRo|ct
* HAQYA what2 BE “~71"0=2 siAstx|qt, FWMo) Sh= Host AR vhY sfAd £ & 9tk
The same can be said of an Olympic medalist swimmer. £ 7ol 2™ HEYAE £ Ao doiM e oA 4 ot
@®@ People listen to him / because of what he can do in the pool. @ AFRFEL 19 "o HE 7|89t} / 27t 2GR & & Q= A T
* AN YA what2 BE “~Z1"02 sidstA|qt, B0 She At AR uhy sfAs 4 = Qlct.
And when an actor tells us we should drive a certain car, / we don’t listen because Jej3 o™ w7t oA 27t EA-T A Zofof dopal TslH, / el= AAlo] oist
of his expertise on engines. J9] A& ™o HE 71&0°l+ Zo] otyrt.
@ We listen / because we admire his talent. Excellence connects. @ = HE 7189lct / 227F 19 M2 E74517] 2. &540] (9ejer 12) oloj&Lt
@ If you possess a high level of ability in an area, / others may desire to connect | @ TteF U7} ofd HopoA] =2 £59] 53:G 7K1 QJUidH, / 2 AFE2 ofj2of u<Qt
with you because of it. XIS x| Alojgt £ Qict
f
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32. FH| ¢ ko B2 ko] BE BHEESO| 4T ZZoA Y2ICt 32.
@® Think of the brain as a city. O HE Az Ayzsfzt
® If you were to look out over a city and ask “where is the economy located?” /| @ T Ut TA1S2 245t “ZHE ojclo X Yert?’aty 2=0id, / Y= 1 AR ¢
you'd see there’s no good answer to the question. s =2 o] Qick= 7S A = Zolct.
@ Instead, / @ the economy emerges from the interaction of all the elements - | @ TAl, / @ FAA= 2E QA E9] ASAQo0RHE MAUCH - 21X} 2SHOMEE Aol5xt 1

from the stores and the banks to the merchants and the customers.

@ And so it is with the brain’s operation: / it doesn’'t happen in one spot.

® Just as in a city, / ¥ no neighborhood of the brain operates in isolation.

7o o|27|MA|.

a

A

@ 28] 3L o] ALEo| SHME ORIk /

o
L.

® EAlOIHS OHIIKIZ, / @ H]o] ojL jole MRYEl| AEsHA] gr)

® In brains and in cities, / everything emerges from the interaction between | ® oA 22|17 ZA|fA], / BE Z12 AZUE 719 AsAgorHE M7ICt / BE J1ROjA,
residents, / at all scales, locally and distantly. AR o2 Tl drg|ofA.

@ Just as trains bring materials and textiles into a city, / which become processed | @ 7]X[7} EA|2 2A1et A58 7tAH o= 7y opa7ix|2, / 712E9 A2 g9 ==, / 7
into the economy, / so the raw electrochemical signals from sensory organs are Z1718oA e = ZIZEX Q2 F7|stst Al 5o LAER o|RojA &2 E et 4%
transported along superhighways of neurons. c}.

* ZFX|AF intoQ] SiA WFAlo] ROJSIEAL. HAAE AXF SAMA™ FFoto] s skl

There the signals undergo processing and transformation / into our conscious O304 O AlsEL A2et vHehs AHXY / L2]o] oJAIAQl AR HPACh
reality.

* ZR|AF into?] Al WFAlo ROJSJEA}. MR|ALE ot SAME F G5t ST

f
- 12 - SCUMAER A;‘ h




2313 11 06Y XHEXSHEM

2 Y A& =
128 Q71 2.9 220 F2 I UE 3.vE FM EE BY U & BY - %71 4 LSS BAME MWA or 71 AA01FO AAIQ WE YA 5K IWE wEEL ug
33. FH| : AP 22|19 Bo2HE] YRICL / MM 2HE Fo Aol FFE 0IE & ATk 33.
® ¥ Someone else’s body language affects our own body, / which then creates an | @ W T2 AtZ9 212 02]9] &0 JFS £, / 22 13 th2 71X 9] wotg]& e} /
emotional echo / that makes us feel accordingly. 22]& 39| A 7]A st=
@ As Louis Armstrong sang, / “When you're smiling, the whole world smiles with you.” | @ Fo] dAEZo] wajgiso], / “Urt 22 o, A AAZI vt & =tt.”
® If copying another’s smile makes us feel happy, / the emotion of the smiler has | ® T2 A9 0|42 wafstE Zlo] 2|7t siEsicty vl SrEchd, / L Ao 7HX o]
been transmitted via our body. 2oglo] 22 &5 Ag=E Ao|c}
@ Strange as it may sound, / this theory states that ¥ emotions arise from our bodies. | @ 3A o]A3tA &EZ £& QJX|qt, / o] o]|22 @ Ao 22]9] ZozHH A7icty Wt}
® For example, / our mood can be improved / by simply lifting up the corners of our | ® o2& Sof, / 22]9] 7|2 /jHE 5 9} / @ad] Us A2 2Ho2H

mouth.

® If people are asked to bite down on a pencil lengthwise, / taking care not to let
the pencil touch their lips (thus forcing the mouth into a smile-like shape), /
they judge cartoons funnier / than if they have been asked to frown.

* let O do : O7} ~3HA 35t — let the pencil touch their lips : AEo] 159 Y=

dmo] 159) Uz LA stx| eroeln

=3

S

Al
sttt — not to let the pencil touch their lips :

@ The primacy of the body is sometimes summarized in the phrase / “I must be afraid,

because I'm running.”

® M0l Ame 22 PA 2t eAWow, / 1 Qo 15 Ygol FA SNl gD
ZASAA (T8 UL UlAZe BHoE WUSUAM), / IS WS o $U\ckn WU
/ 250] MEejetn aAWore
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34. 7] ¢ Alsto] WORE F7HIZ & At 34.
@ W Restricting the number of items customers can buy / boosts sales. © @ A7o| RofY £ Qe E& H5 F|Stste 2 / WOjE ZTHAIZ 4 Qlch
@ Brian Wansink, Professor of Marketing at Cornell University, / investigated the | ® Z4 tistw o] ojA|® w49l Brian Wansinks, / 19984of o] M=k gutE AL3iTH

effectiveness of this tactic in 1998.

® He persuaded three supermarkets in Sioux City, lowa, / to offer Campbell’'s soup at a

small discount : 79 cents rather than 89 cents.

@ The discounted soup was sold in one of three conditions: / a4 _control, where there
was no limit on the volume of purchases, / or two tests, where customers were

limited to either four or twelve cans.

® In the unlimited condition shoppers bought 3.3 cans on average, / whereas in the
scarce condition, when there was a limit, / they bought 5.3 on average.

® This suggests ¥ scarcity encourages sales.

@ The findings are particularly strong / because the test took place in a supermarket

with genuine shoppers.

¥ [t didn't rely on claimed data, / nor was it held in a laboratory / where
consumers might behave differently.

* not A nor B: A% o}y, B oflch

nor’t %o 202X “it was held" 7} T x|& o] “was it held"7} %] 9iC}.

@ 2t ofologtR A9A Al Al A9 HHuS

Alsaligatil: 89AE thAl 79AME.
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35. FH| : AD|&0| AgLtgol BFHO ¥FS 0/E £& ULk 35.
@ ¥ Although technology has the potential to increase productivity, / it can also have | D $® 7|4 AAES = 2 9l Zkxf&o] QIX|TH / J71(7]&)S T3t Ao BA&0l &k
a negative impact on productivity. < 0& 2 9l
® For example, / in many office environments / workers sit at desks with computers / | @ o2 50}, / W& ALE AN / AYEL AZEZL Qe AMAto]| Qtolx / QEUlo Hag 4

and have access to the internet. ict.

® They are able to check their personal emails and use social media / whenever they | ® 2152 AHAIE9 71Q o|f|dS &QIst 44 njtjo]& AT 4 QUot / O E50] 94 wjojch

want to.

@ ¥ This can stop them from doing their work / and make them less productive. OR 4
* stop A from doing @ A7} ~st= Zle YHRHR A st =3
keep/ hinder/ prevent/ prohibit/ deter/ inhibit/ discourage

® Introducing new technology can also have a negative impact on production / when it | ® M2& 7|22 TUS=E AL Ao BEAXO dgkS nja 2z Qry / 27(3 =d)o] APAF
causes a change to the production process / or requires workers to learn a new g0 HstE qEstAY / AYPE0] A2 A|AES 5T 718 o o

system.

63

® Learning to use new technology / can be time consuming and stressful for workers / | ® AM2& 7|5 AEs5t= & 7218 / L EXEoA A|7to] To] S AEHAES & 5
= o
=

o v
= A T
and this can cause a decline in productivity. QA / ol A Notg 2T 4+ ot

= . which : A&A g WANGAR vhE 4 ok
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36. FH : A 5
@ Up until about 6,000 years ago, / most people were farmers.

@ Many lived in different places throughout the year, / hunting for food or moving

their livestock to areas with enough food.

® There was no need to tell the time / because life depended on natural cycles, /

such as the changing seasons or sunrise and sunset.

@ Gradually more people started to live in larger settlements, / and some needed to

tell the time.
® For example, / priests wanted to know / when to carry out religious ceremonies.

® This was when people first invented clocks - devices that show, measure, and keep

track of passing time.
@ Clocks have been important ever since.

Today, clocks are used for important things such as setting busy airport timetables /
- if the time is incorrect, / aeroplanes might crash into each other / when taking
off or landing!

* take off : o]§3ltt < land @ AF&siCt
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37. FH : irge gole Y - 2Y

@ ¢ Managers are always looking for ways to increase productivity, / which is the
ratio of costs to output in production.

@ Adam Smith, writing when the manufacturing industry was new, / ¥ described a way
that production could be made more efficient, / known as the “division of labor.
% a way that = a way in which : o}7]o]|A thatQ T7|FAto|ch

® Making most manufactured goods / involves several different processes using
different skills.

@ Smith’s example was the manufacture of pins: / the wire is straightened, sharpened,

a head is put on, and then it is polished.
® One worker could do all these tasks, / and make 20 pins in a day.

® But this work can be divided into its separate processes, / with a number of
workers each performing one task.

* with PAF ZAF @ withe G5 AAALR, PAls Fol2, ZA: SALR siAsHd ok

@ Because each worker specializes in one job, / he or she can work much faster /

without changing from one task to another.

Now 10 workers can produce thousands of pins in a day / - a huge increase in
productivity from the 200 they would have produced before.

* would have p.p : ~8§S At
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38. FH| : L2|X|2F RE A2 Hstn QYCt 38.

@ Sometimes the pace of change is far slower. O Yoz Hsto] &= HX v},

@ The face you saw reflected in your mirror this morning / probably appeared no | @ U7} 25 ol U AL BX|&= S HH dZF2 / ofuf Y7t Ao HE =2yt o=
different from the face you saw the day before / - or a week or a month ago. Al oo} WYL Zojt} / - £ dxQA =2 oF F Ao (HQH d=ZFyt th=2X] oo} HIS A

ojeh).

® Yet we know / that the face that stares back at us from the glass / is not the same, | ® Z3Hox B35t 2= & o}t / ALA 85 Y2 SA|5H= O dZo] / ZA ¢
cannot be the same, / as it was 10 minutes ago. I 2S£ gk AL, / 37io] 108 Fo| a3 Ziat,

@ The proof is in your photo album: / Look at a photograph taken of yourself 5| @ Z7+= U ARl dHof Qlck: / 5d = 109 Fof Wizt ™Yl AMXlS Y2t / J2]1 GAle A
or 10 years ago / and you see clear differences between the face in the snapshot WAk Q= A=yt Y A& Q= A Atolo] BHSE Xo]HS &A .
and the face in your mirror.

® If you lived in a world without mirrors for a year / and then saw your reflection, / | ® U7} AL 9+ AAMA A HES Attty / J2]3 YA Yl 8HAME 28(A 20 H]Al 24)S B
you might be surprised by the change. od, / Y I "Hsto] o5 =2 £k ot

* 2= A2 gle AN Al AL E7Mssit. @A widiEE 7P ohe 7MY 27l

7] 29 lived, sawZ AP A1 T ZAF mightE Rch

® After an interval of 10 years without seeing yourself, / you might not at | ® 4l XAl 2 HL 10l A|IZt 7HH Sof, / Y= Ao ALREH (HE) LAt AFZS 9l
first recognize the person peering from the mirror. AISHA] B8 5 9l

@ ¥ Even something as basic as our own face / changes from moment to moment.

@ ¢ 92 xpilo] Az
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39. FH| : o2 wjo] ¥O|Ho| FBoIHM ZAttE 2F/0lS
@ According to educational psychologist Susan Engel, / curiosity begins to decrease as
young as four years old.

@ By the time we are adults, / we have fewer questions and more default settings.

® As Henry James put it, / “Disinterested curiosity is past, / the mental grooves

and channels set.”

@ The decline in curiosity / can be traced in the development of the brain through
childhood.

® Though smaller than the adult brain, / the infant brain contains millions more neural

connections.

® The wiring, however, is a mess; / the lines of communication between infant neurons

are far less efficient than between those in the adult brain.

@ The baby’s perception of the world / is consequently both intensely rich and
wildly disordered.

¥ As children absorb more evidence from the world around them, / certain
possibilities become much more likely and more useful / and harden into knowledge

or beliefs.

® ¥ The neural pathways that enable those beliefs / become faster and more

automatic, / while the ones that the child doesn't use regularly are pruned
away.

39.

o 1%

@ f27F 4Ue mE / 2e
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40. FH| @ AZTH AT O AMCHo| g @40 oJs ATPECE
@ Nearly eight of ten U.S. adults believe / there are “good foods” and “bad foods.”

@ Unless we're talking about spoiled stew, poison mushrooms, or something similar, /
however, / no foods can be labeled as either good or bad.

® ¥ There are, however, combinations of foods / that add up to a healthful or
unhealthful diet.

@ Consider the case of an adult / who eats only foods thought of as “good” - / for

example, / raw broccoli, apples, orange juice, boiled tofu, and carrots.

® Although all these foods are nutrient-dense, / they do not add up to a healthy diet
/ because they don't supply a wide enough vdriety of the nutrients we

need.
* add up to sth : of IHA ~7} =}, (FA7} ~of o]l2tt

® Or take the case of the teenager / who occasionally eats fried chicken, / but
otherwise stays away from fried foods.

@ The occasional fried chicken isn't going to knock his or her diet off track.
But the person who eats fried foods every day, with few vegetables or fruits, / and

loads up on supersized soft drinks, candy, and chips for snacks / has a bad diet.

= ¥ Unlike the common belief, / defining foods as good or bad is not appropriate; in
fact, / a healthy diet is determined largely by what the diet is composed of.
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41-42. FH| : Y YL2 QAUTH Yol FLHE0| JIML AfR|Qo| Hit 41-42.

@ Early hunter-gatherer societies had minimal structure. @ 2719 23F-AA A& 245 RS 7R AT

® A chief or group of elders / usually led the camp or village. ® ZE&o|U} A2 120 / 7= JAmL} 0SS o]&Qct

® Most of these leaders had to hunt and gather along with the other members / | ® ©]2{st 25 2L T2 14U =a gE9 APGsta RjAsfor sict / fukstH &A1y ot
because the surpluses of food and other vital resources were seldom sufficient / to 2 ZQ35t AFY9] A7t AHO HESHA] U] W20 / EEFU(MY) EAo|L nhe 3ol H
support a full-time chief or village council. A 4~ Qg T

@ The development of agriculture changed work patterns. @ 549 YwE2 Ao e HIA|H T

® Early farmers could reap 3-10 kg of grain / from each 1 kg of seed planted. ® 2719 HEL 3-10kgd] ZE2 HE £ YAt / M7l MoF 7t 1kgo 2 HE],

® Part of this food/energy surplus was returned to the community / and provided | ® ©] SAl/0UA] Yojo] AXL T=xy 2 dHigte|o] / H]=AolSoA X|H¥S A3t / A o}
support for nonfarmers / such as chieftains, village councils, men who practice 2 3]9], 9Jstg 4385t AFYE, AHA|, 221 MatEyr 2.
medicine, priests, and warriors.

@ In return, / the nonfarmers provided leadership and security for the farming | @ E@0=2, / 1 HEAAEL = QoA X=Hy} AANS AlHste, / T7(=H Q)0 &
population, / enabling it to continue to increase food/energy yields / and AlJIUR] AL Ald Z7HA]7 / 2 oJv miHch ¢ @2 JoE ANzg & YAl st
provide ever larger surpluses.

% to continue ~ 2} and provide ~ = ¥ A o|ct.

With improved technology and favorable conditions, / agriculture produced consistent SAE 7lent g2t ¥ 9o, / UL 7]E "4 st dud AdoE gAY, /
surpluses of the basic necessities, / and population groups grew in size. Q1L Althe 37]7F AR

® These groups concentrated in towns and cities, / and human tasks specialized | @ 0] AGEL 0lSy} TA|o] A&F3H, / A7 dR= ¢L HE3hgich
further.

Specialists such as carpenters, blacksmiths, merchants, traders, and sailors / 22 hAHAro], Arol, Egjo|d, Jajn MYn e MEIISEL / 159 7)&S SMAHL /
developed their skills / and became more efficient in their use of time and energy. JE59] A7t oy &] ALEOA CfL &&X o] &9ith

@ The goods and services they provided / brought about an improved quality of life, | @ Z50] Al-gst= A=ut Au|AE / SAE 49 A, ¢ =2 AE 25 T3]3, B2 A}
a higher standard of living, and, for most societies, increased stability. S|EA, 57 ARG E gt
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